
  Using a powerful statistic not only 

captured attention, it also helped 

families dealing with childhood 

mental illness realize they were not 

alone on this simple, one page 

marketing tool. 

Results: 

More than 30,000 pieces have been 

distributed and reprints have been 

ordered three times. 

 

 

An infographic quickly told the success 

story of the wraparound model of care to 

help get buy-in from staff and provider 

partners. 

Results: 

Referrals have been at capacity since the 

material was distributed.  

 

 

 

 


